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. The "snack war" (also "chip war") grew out of the advent ot

I

Eagle into the salty snack foods market. Previously, the market

was dominated by local and regional companies with one national

company, Frito Lay. (Y

~ Anheuser Busch decided to enter a2ll markets at the same time

and begin'distributing nationally under the brand name Eagle. This

E

endangered all of the regional salty snack food companies. -




