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' Background:

C ;s in charge of buymg and merchandlsmg certain categones of products

within the store, including salty snacks, cookies, crackers, and bread for al_ ( Z ) (7 /} Cg)

S (- «tion, Cindy

Alexander who is an economist, also sat in on the conference. _has ultimate say

regarding deals between the marketing chain and its vendors, and the allocation shelf space. He

has served in this capacity for five years. o o - _ . '
_ - .. | ] .ﬂ?ﬂ; | '.I ' | . ng‘I | .
. The chain of supermarkets hasiﬁtores and brings 1n approximatel_ n é / (4)
revenue. Its stores go under several banners includin_

— There is also a small wing of institutional sales in addition to supermarkets.

are located primasily in N
W, (s top competitors include

R (< that convenient

distribution: RWF, DNK, HALE, PTACEK, ALEXANDER - EAG, SWEENEY, JONES,
CASE, CHRON, ARCHIVE



