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On April 29, 1996 Nina Hale, Jill Ptacek and I spoke w1t/
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N belicves Frito owns a 70% national market share in the
general US snack foods industry. He and the other callees define the "salty snack food industry” as
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including mainly corn-based snacks and potato chips, with tortilla items, pretzels and extruded
cheese-based snacks such as "Cheetos;" each is a sub-category; as aré peanuts and peanut-based
snacks: but crackers are "slightly different" and fall outside the general salty snack generic category.

WHOLESALE CUSTOMER BASE

—J—_—‘

MEANS OF DISTRIBUTION

STAMPED PRE-PRICING

}s » __



